FURTHER STURY

University study of
media

CAREER PATHS

Media industries — film,
television, advertising,
journalism, production and

MEDIA CURRICULUM MAP

SKILLS

Critical analysis, interpretation,
evaluation, media design and

design

Assessment: a series of timed
guestions on Component 1 and 2
covering all topics and questions
and across all the mark ranges.

production

Assessments: evaluate a theoretical reading and apply to
the both set texts in the online industry. Magazines (30
marks) - evaluate a theoretical reading and apply to the
both set texts in the magazine industry.

Revision and
Practice
Q Application and
evaluation of theories
QComparison of industry

influences

Qlindustry contexts
QKey media concepts

Online Media
Magazines

O Analysis of representations
and narratives

O Audience demographics

Qldeological perspectives

O New media technologies

QO Regulation and controls

Qldeological and theoretical

perspectives

Assessment: Radio (15
marks) — evaluate the
impact of changing
technologies in the
industry.

Assessment: Video Games
(15 marks) — evaluate the
effectiveness of regulation
in the industry.

Assessment: Film (30 marks)
comparison of one set text with
an unseen.

Film (15 marks) evaluate the
influence of ownership on
production,distribution and
exhibition.

Creative Productions
Television

QEvaluate how
meanings are
encoded in creative
productions
QTextual analysis of
television text
sequences —
particularly
representations

ctions

Assessment: creative media
production (60 marks);
evaluate a theoretical
reading and apply to British

Online Media
Magazines

O National and global
context of the online
media industry

QOMass and specialised
audiences

QO Magazine genres and
conventions

QChanging magazine
audiences

QConvergence

Television
Component 1 Revision

O National television
industry context

QTelevision ownership
and distribution

Qlinfluence of
technology and
ownership

QO Context analysis

QConvergence

Assessment: evaluate a
theoretical reading and
apply to foreign television
industry and the set text

television industry and the (30 marks)
set text (30 marks)

Assessment: Newspapers — Assessment: Music Assessment: Baseline

Section A - (30 marks) videos assessment (30 assessment (15 marks) -

comparison with unseen text marks) - comparison of how is media language

Newspapers (15 marks) — one set text with an used to communicate

Section B - the influence of unseen. Focus on meanings and

ownership representations ideological perspectives

Marketing (15 marks) — how Marketing (15 marks) how in 2 unseen print-based

has context influenced are audiences texts.

production and consumption? ‘positioned’?

MEDIA SKILL MEDIA SKILL MEDIA SKILL MEDIA SKILL

Textual Analysis

Evaluation and

Apply theories

Interpretation

Creative media
productions
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